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Abstract 
This research aims to determine the factors that influence the level of Corporate 
Social Responsibility Disclosures by testing the effect of profitability, leverage, 
corporate size, board of executive , board of committee size and institutional 
ownership on corporate social responsibility disclosures index. Sample used are 
consumer goods sector companies that listed on Indonesia Stock Exchange for 
period 2014 -2016. The population was 43 consumer goods companies, so that was 
selected 31 consumer goods companies. The sources of the data were taken from 
audited financial reports and annual reports and sustainability report, if any. This 
research uses quantitative approach with multiple linier regression analysis. The 
results show that profitability and board of executive have a positive effect on 
corporate social responsibility disclosures. There is no evidence to suggest that 
leverage, corporate size , board of committee size and institutional ownership have 
any effect on corporate social responsibility disclosures.  
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1. Introduction 
The current phenomenon is that there are still companies that are only 
concerned with profit, without prioritizing the life of the surrounding environment, 
according to PROPER data, an increase in CSR is channeled to the community, in 
an effort to advance the economic and social conditions of the communities around 
the company's location. The composition of CSR funds which in 2013 was 
dominated by charity funds (39%) and infrastructure development (33%) dropped 
dramatically to 14% and 1% for charity and for infrastructure in 2017. In contrast, 
the budget for capacity building increased sharply from 8% to 26 %. 
(http://ppid.menlhk.go.id/siaran_pers/browse/946). Therefore the Company can 
provide its CSR funds for the benefit of its environment. People, Planet and Profit 
are important parts that must be estimated in building or developing companies, 
especially consumer goods companies in increasing public trust in the company, 
the company is obliged to carry out social responsibility towards the surrounding 
community. 
Based on Law no. 40/2007 discloses that corporate social responsibility in annual 
reports is mandatory disclosure. Corporate social responsibility disclosure in 
Indonesia includes mandatory disclosure because there are regulations that require 
it, one of which is Capital Market Supervisory Agency regulation number XK6 
concerning the submission of annual reports of issuers or public companies that 
apply in accordance with Decree of Chairman of Capital Market Supervisory 
Agency and Financial Institutions Kep-431 / BL / 2012 dated August 1, 2012. 
However, the regulation only divides CSR aspects into four major aspects, namely 
environment, employment, society, and product responsibility. The extent of 
disclosure of CSR in the Capital Market Supervisory Agency regulation is only 
voluntary disclosure. 
The CSR program is an investment for companies for the growth and sustainability 
of the company, no longer seen as a means of cost but as a means to gain profits. 
Sustainable development requires a harmonious relationship between stakeholders, 
namely the government, the business world and the community. The more forms of 
accountability carried out by a company towards its environment, the better the 
image of the company in the view of society. 
Various studies related to CSR disclosure have shown mixed results. Some of the 
studies that have been conducted show a positive relationship between disclosure 
of corporate CSR and profitability (Theodoran and Agus, 2010; Achmad, 2007). 
However, several other studies show that there is no significant relationship 
between profitability and CSR disclosure (Reni, 2006; Lidya, 2011). 
Various studies that have succeeded in proving a positive relationship between 
company size variables and CSR disclosure include Eddy (2005). But not all studies 
support the relationship between company size and company CSR disclosure. There 
are studies that do not succeed in showing a positive relationship between the two 
variables, namely the research conducted by Achmad (2007). 
In the relationship of public share ownership and disclosure of CSR also shows 
inconsistent results. The results of research conducted by Eka (2011) show that 
public share ownership has an effect on CSR disclosure. Contrary to this, the results 
of research conducted by Achmad Bajuri (2007), Eka (2007) and Rivi and Hasan 
(2011) show that public share ownership does not affect CSR disclosure. 
The relationship between the board of commissioners and CSR disclosure also 
shows inconsistent results. Research conducted by Luqman (2010) and Chandra 
(2011) states that the board of commissioners has a negative effect on CSR 
disclosure. But it is different from the results of research conducted by Theodora 
and Agus (2010) and Eddy (2005) which states that the board of commissioners has 
a positive and significant effect on CSR disclosure. 
Leverage is also a variable which is indicated to have an influence on CSR 
disclosure. However, the results of the study also show mixed results. The results 
of the study conducted by Lidya (2011) and Aulia (2011) show that leverage 
negatively influences CSR disclosure but differs from the results of research by 
Reni (2006) and Eddy (2005) who find that leverage does not negatively affect CSR 
disclosure. 
Media disclosure is a variable that is still rarely used to explain its effect on CSR 
disclosure. The results of research conducted by Aulia (2011) and Reverte (2008) 
show that media disclosure does not affect CSR disclosure. From the description 
above, the researcher wanted to analyse the influence of profitability, leverage, 
company size, board of commissioners, board of committees, and public share 
ownership on disclosure of corporate social responsibility in consumer goods 
companies listed on the IDX, which was stated in the title: “Analyse factors that 
influence disclosure of corporate social responsibility of consumer goods 
companies listed on the IDX.” 
 
2. Literature Review and Hypothesis 
This research is a replica of Krisna's research, which measures the 
implementation of CSR by using a quantitative approach with multiple linear 
regression analysis. Quantitative CSR measurement has been done previously by 
Marzully (2012), the difference is that researcher Marzully (2012) added media 
disclosure variables as the dependent variable to measure the implementation of 
CSR disclosures, the selection of variables used in this study because various 
research results showed inconsistent results, and the population in this study is a 
high profile category listed on the Indonesia Stock Exchange for the period 2008-
2010 with 177 companies, while Krisna researchers (2012) sampled mining sector 
companies listed on the Indonesia Stock Exchange during 2010 - 2012. 
The author's reason for taking company size variables, profitability, leverage, 
company ownership, board of commissioners, and committee committees on 
disclosures used is to test the factors that influence inconsistency and significant 
impact on CSR disclosure and take consumer goods companies as samples to be 
examined for find out how much the implementation and role of CSR in the 
company. 
 
2.1. Hypothesis 
The hypothesis in this study are: 
1. Profitability has a positive effect on CSR disclosure in consumer goods 
companies listed on the IDX. 
2. Leverage has a positive effect on CSR disclosure in consumer goods 
companies listed on the IDX. 
3. Company size has a positive effect on CSR disclosure in consumer goods 
companies listed on the IDX. 
4. Board of Commissioners has a positive effect on CSR disclosure in consumer 
goods companies listed on the IDX. 
5. Board committees have a positive effect on CSR disclosure in consumer 
goods companies listed on the IDX. 
6. Public share ownership has a positive effect on CSR disclosure in consumer 
goods companies listed on the IDX. 
 
3. Method 
3.1. Research type 
This study uses a causal associative research design. Research that aims to identify 
the relationship between one variable with other variables or how a variable affects 
other variables (Sugiyono, 2012). In this study there are independent variables 
(influencing variables), dependent variables (influenced). 
3.2. Research sites 
This research was conducted at consumer goods companies listed on the IDX. 
3.3. Population and Samples 
By using a total sample (total sampling) 
The population of this research is 43 consumer goods companies listed on the 
Indonesia Stock Exchange in 2014-2016. Samples are part of the number and 
characteristics possessed by the population (Sugiyono, 2011: 117). 
 
 
3.4. Method of collecting data 
Data collection methods used in this study are secondary data, documentation study 
methods by obtaining data in the form of annual reports and sustainability reports 
that have been issued by the company in the period 2014-2016. The data is obtained 
through sites owned by the IDX, namely www. idx.co.id and company website. 
3.5. Operational Definition 
Table 1 Operational Definition 
Variable Operational Definition Indicator Scale 
Corporate 
Social 
Responsibility 
Disclosure (Y) 
Report on social responsibility 
activities that have been carried out 
by the company both with regard to 
social and environmental impact 
issues. 
CSRIj =
ƩXij
Nj
 
CSRIj  : Corporate Social 
Responsibility Index 
Company 
∑ Xij : The total items 
disclosed by the company 
Nj  : Number of 
disclosure items according 
to GRI 
Ratio 
Profitability 
(X1) 
The ability of a company to generate 
profits during a certain period 
(usually semester, quarterly, etc.) to 
see the company's ability to operate 
efficiently 
𝑛𝑒𝑡 𝑖𝑛𝑐𝑜𝑚𝑒 𝑎𝑓𝑡𝑒𝑟 𝑡𝑎𝑥
𝑡𝑜𝑡𝑎𝑙 𝑎𝑠𝑠𝑒𝑡𝑠
 
Ratio 
Leverage (X2) 
Leverage is the use of assets and 
sources of funds (source of funds) by 
companies that have fixed costs 
(fixed costs) in order to increase the 
potential profit of shareholders 
DER = 
TOTAL LIABILITIES
TOTAL EQUITY
 
 Ratio 
Firm Size (X3) 
Operational volatility proxies and 
inventory controllability that should 
be on an economical scale the size of 
the company shows the achievement 
of current operations and inventory 
control 
SIZE = log (Total Asset 
Value).   
 
Ratio 
Board of 
Commissioner
s (X4) 
A group of people chosen or 
appointed to oversee the activities of 
a company or organization 
DK = Σ Company Board of 
Commissioners Ratio 
Board of 
Committees 
(X5) 
The standing of the board of 
commissioners in terms of 
supervision of company 
performance, including social 
performance. Supervision of social 
performance is carried out to 
KD = Σ Company Board of 
Committees 
 
Ratio 
accommodate the interests of all 
stakeholders 
Public Share 
Ownership 
(X6) 
Company share ownership by the 
general public or by outside parties 
𝑎𝑚𝑜𝑢𝑛𝑡 𝑜𝑓 𝑜𝑤𝑛𝑒𝑟𝑠ℎ𝑖𝑝 𝑜𝑓 𝑝𝑢𝑏𝑙𝑖𝑐 𝑠ℎ𝑎𝑟𝑒𝑠𝑖𝑘
𝑡𝑜𝑡𝑎𝑙 𝑠ℎ𝑎𝑟𝑒𝑠 𝑜𝑓 𝑡ℎ𝑒 𝑐𝑜𝑚𝑝𝑎𝑛𝑦
%𝑥100 
Ratio 
    
 
 
3.6. Data analysis method 
The data analysis method used in this study is multiple linear regression for 
the first hypothesis. 
The equation for multiple linear regression analysis: 
Y = a + b1X1 + b2X2 + b3X3 + b4X4 + b5X5 + b6X6 + e  
CSR D    = a + b1P+b2S+b3 KSP+ b4 DK+ b5 L+ b6 KD +  e 
Information: 
CSR D : Corporate Social Responsibility Disclosure 
a : Constant 
P : Profitability 
S : Size 
KSP : Public Share Ownership 
DK : Board of Commissioners 
L : Leverage  
KD : Board of Committees 
e : error 
 
4. Result And Discussions 
4.1. Result 
The results of testing the first hypothesis from multiple linear regression 
equations, F test (simultaneous test), t test (partial test), and test the coefficient of 
determination. 
a. Equation of Multiple Linear Regression 
The first regression equation was conducted to determine the effect of factors 
of profitability, leverage, firm size, board of commissioners, board of committees, 
and public share ownership of CSR disclosures. 
Table 2. Results of Multiple Linear Regression 
Model 
Unstandardized Coefficients 
B Std. Error 
1 (Constant) .317 .107 
Profitability (X1) .330 .111 
Leverage (X2) -.009 .009 
Firm Size (X3) -.008 .005 
Company Board of 
Commissioners (X4) 
.018 .007 
Company Board of 
Committees (X5) 
.012 .010 
Public Share Ownership 
(X6) 
.000 .001 
Source: Output of Data Processing Using SPSS 
 
Based on the results of testing the first regression equation between the independent 
variable (X) on the dependent variable (Y) in Table 5.6 above, it can be formulated 
in the form of the following equation. 
CSR D = 0,317 + 0,330 P – 0.009 L – 0.008 UP + 0.018  DK + 0.012 Dkom + 
0.008 KSP 
Based on the results of testing the first regression equation, the relationship of each 
independent variable (X) to the Remaining Operating Results (Y) can be interpreted 
as follows: 
a) Constant value of 0.317 occurs if there is no change in profitability (X1), 
leverage (X2) and company size (X3), Board of Commissioners, Board of 
Committees, Public Share Ownership, then the amount of CSR disclosure 
(Y) is -0.030% assuming equal to zero. 
b) Profitability regression coefficient (X1) of 0.330 states that whenever 
changes in profitability (X1) as much as 33% will the amount of CSR 
disclosure (Y) will increase by 0.330 and vice versa. The coefficient of 
profitability is 0.330, which is positive. This value can be interpreted as 
profitability has a positive effect on CSR disclosure. It is known that Sig 
0.004 <0.05 and the value of t arithmetic 2.976 are in the area of H_1, then 
profitability has a significant effect on CSR disclosure. 
c) The leverage regression coefficient (X2) of (0.009) states that every change 
in leverage (X2) occurs as much as 0.9%, the amount of CSR disclosure (Y) 
will increase by (0.009) and vice versa. The coefficient of leverage is -0.009, 
which is negative. This value can be interpreted as leverage having a 
negative effect on CSR disclosure. It is known that the Sig value is 0.321> 
0.05 and the t value of -0.997 is in the H_0 region, so leverage does not have 
a significant effect on CSR disclosure. 
d) The company size regression coefficient (X3) of (0.008) states that every 
change in company size (X3) as much as 0.8% will the amount of CSR 
disclosure (Y) will increase by (0.008) and vice versa. The coefficient of the 
size of the company is -0.008, which is negative. This value can be 
interpreted the size of the company has a negative effect on CSR disclosure. 
It is known that the Sig value is 0.321> 0.05 and the value of t count -1.530 
is in the area of H_0, then the size of the company does not significantly 
influence CSR disclosure. 
e) The board of commissioners regression coefficient (X4) of 0.018 states that 
every change in the board of commissioners (X4) by 1.8% will the amount 
of CSR disclosure (Y) will increase by 0.018 and vice versa. The coefficient 
value of the company's board of commissioners is 0.018, which is positive. 
This value can be interpreted by the board of commissioners of the company 
having a positive effect on CSR disclosure. It is known that the Sig value of 
0.015 <0.05 and the value of t count 2.484 are in the area of H_1, then the 
company's board of commissioners has a significant effect on CSR 
disclosure. 
f) The board committee regression coefficient (X5) of 0.012 states that every 
change in the committee board (X5) as much as 1.2% will increase the 
amount of CSR disclosure (Y) by 0.012 and vice versa. The coefficient 
value of the board of the company committee is 0.012, which is positive. 
This value can be interpreted by the board of the company committee which 
has a positive effect on CSR disclosure. It is known that the Sig value is 
0.240> 0.05 and the t value of 1.184 is in the H_0 region, so the board of 
the company committee has no significant effect on CSR disclosure. 
g) The regression coefficient of public share ownership (X6) of 0,0008 states 
that every change in public share ownership (X6) as much as 0.08% will the 
amount of CSR disclosure (Y) will increase by 0.008 and vice versa. The 
coefficient of public share ownership is -0,0008, which is negative. This 
value can be interpreted as public ownership has a negative effect on CSR 
disclosure. It is known that the Sig value is 0.301> 0.05 and the value of t 
count -1.040 is in the area of H_0, then public share ownership does not 
have a significant effect on CSR disclosure. 
 
b. Simultaneous Testing Result 
The simultaneous test results to test H1 regarding the effect are used to test the 
significance of all coefficients of the independent variables together or overall on 
the dependent variable. 
Table 3. Simultaneous Test Results 
 
ANOVAb 
Model Sum of Squares Df Mean Square F Sig. 
1 Regression .400 6 .067 6.207 .000a 
Residual .923 86 .011   
Total 1.323 92    
a. Predictors: (Constant), Public Share Ownership (X6), Company Board of Commissionaires 
(X5), Company Board of Committees (X4), Leverage (X2), Firm Size (X3), Profitability (X1) 
b. Dependent Variable: Corporate Social Responsibility (Y) 
Based on table 3, it is known: 
 F count is 6.207> F value of table 2.205 (F table is presented in the 
appendix) 
 Sig. 0,000 <0,05, 
Simultaneous significance test (Test F statistic) can be seen the probability 
value (p sig) of 0,000. Because probability (p sig) is smaller than 0.05, H0 is 
accepted which means profitability, leverage, firm size, board of commissioners, 
board of committees, and share ownership together have a significant effect on 
CSR disclosure. 
c. Partial Test Results 
This test is intended to determine the significance level of each coefficient of 
the independent variable affecting the dependent variable. can be seen in table 4 
below: 
 
 
 
 
 
 
 
 
 
 
 
Table 4. Partial Test Results 
Based on the Partial Significance Test (Test Statistic t), the effect of each 
independent variable on CSR disclosure can be interpreted as follows: 
Coefficientsa 
Model 
Unstandardized 
Coefficients 
Standardized 
Coefficients t Sig. 
B Std. Error Beta   
1 (Constant) .093 .057  1.647 .103 
Profitability (X1) .096 .059 .208 1.639 .105 
Leverage (X2) .000 .005 .011 .095 .925 
Firm Size (X3) .002 .003 .098 .828 .410 
Board of Commissioners (X4) -.007 .004 -.213 -1.903 .060 
Board of Committees (X5) .006 .005 .122 1.178 .242 
Public Share Ownership (X6) .000 .000 -.110 -1.058 .293 
a. Dependent Variable: Glejser  
b. Dependent Variable: Corporate Social Responsibility (Y) 
Source: Output of Data Processing, Using SPSS 
 
a) The profitability variable has a significant value of 0.004 smaller than 0.05 
(0.004 <0.05), it can be concluded that the profitability variable influences 
CSR disclosure. Then Ho is accepted. 
b) The leverage variable has a significant value of 0.321 greater than 0.05 
(0.321> 0.05), it can be concluded that the leverage variable does not affect 
CSR disclosure. Then Ho is rejected. 
c) The variable size of the company has a significant value of 0.130 greater 
than 0.05 (0.130> 0.05), it can be concluded that the variable size of the 
company does not affect the disclosure of CSR. Then Ho is rejected. 
d) The variable board of commissioners of the company has a significant value 
of 
e) 0.015 smaller than 0.05 (0.015 <0.05), it can be concluded that the board of 
commissioners variable influences CSR disclosure. Then Ho is accepted. 
f) The board committee variable of the company has a significant value of 
0.240 greater than 0.05 (0.240> 0.05), it can be concluded that the board 
committee variable has no effect on CSR disclosure. Then Ho is rejected. 
g) The variable public ownership of the company has a significant value of 
0.301 greater than 0.05 (0.301> 0.05), it can be concluded that the variable 
public ownership does not affect the disclosure of CSR. Then Ho is rejected. 
 
d. Determination Coefficient Test Results 
To find out the ability of the model in explaining the dependent variables can 
be seen from the test results in the following Table. 
Table 5. Determination Coefficient Test Results 
Model R R Square Adjusted R Square Std. Error of the Estimate 
1 ,737a ,544 ,525 1,05088 
a. Predictors: (Constant), Public Share Ownership (X6), Corporate Committee Board (X5), 
Company Board of Commissioners (X4), Leverage (X2), Firm Size (X3), Profitability (X1) 
b. Dependent Variable: Corporate social responsibility Disclosure (Y). 
Source: Output of Data Processing Using SPSS 
 
4.2. Discussions 
a. The effect of Profitability on CSR Disclosures 
Based on the results of the research that has been done the profitability variable 
has an effect on CSR disclosure. The results of this study are in accordance with 
the results of research by Bowman and Haire (1976), Theodora (2010) which states 
that profitability has a positive and significant influence on CSR disclosure. 
However, the results of this study are not in accordance with the results, Krisna 
(2016), Marzully Nur (2012) and Putu Sakania (2014) who found that profitability 
did not significantly influence corporate social responsibility disclosure. 
According to Santioso and Chandra (2012), high profitability will encourage 
managers to provide detailed information, one of which is CSR disclosure. 
Because, they want to convince investors of the company so that investors invest 
in the company. Profitability shows management effectiveness in generating 
profits. The company's large profits will reap a lot of public opinion that the 
company only enriches shareholders without paying attention to the social gaps 
that exist in society. With high profitability, it will provide more opportunities for 
management to disclose and carry out their CSR programs. Therefore, the higher 
the level of profitability of the company, the greater the disclosure of social 
information. 
 
b. The Effect of Leverage on CSR Disclosures 
Based on the results of the research that has been done, the leverage variable 
has no effect on CSR disclosure. This indicates that the size of leverage carried out 
by the management of the company does not have an influence on the increase or 
decrease in disclosure of corporate CSR. Whereas this is not in line with the 
research of Purwaningsih and Suyanto (2015) which states that the higher the 
leverage, the wider the disclosure of corporate social responsibility. The view that 
CSR activities as profit and institutional demands that are not strong enough make 
companies in developing countries tend not to emphasize CSR (Dobers and Halme, 
2009). The negative DER coefficient indicates that the greater the share of creditors 
compared to shareholders in the company, managers tend to reveal fewer corporate 
social responsibility to avoid pressure from creditors (Sembiring, 2003). 
 
c. The effect of Company Size on CSR Disclosure 
Based on the results of the research that has been done the variable size of the 
company does not affect CSR disclosure. This indicates that the size of the 
company carried out by the management of the company has no influence on the 
increase or decrease in disclosure of corporate social responsibility of the 
company. The results of this study support the research conducted by Sigh and 
Ahuja (1983). And in Oktariani (2014) which shows that company size does not 
affect the disclosure of corporate social responsibility. The company carries out 
CSR disclosures not based on the size of the company that is proxied from the 
company's total assets. This is because companies report CSR only to fulfill the 
demands of Law No. 47 of 2012 concerning limited liability company article 3 
paragraph 1 which requires companies to carry out CSR activities, so that the size 
of the size of a company does not affect the broad disclosure of its CSR. 
 
d. The effect of the Board of Commissioners on CSR Disclosures 
Based on the results of the research that has been done, the board of 
commissioner variables influence the disclosure of CSR. This indicates that the 
number of boards of commissioners made by the management of the company has 
a significant influence on the increase or decrease in corporate social responsibility 
disclosure of the company. This is in accordance with the shareholder theory. The 
board of commissioners has an influence in making decisions on disclosure of 
social responsibility, in accordance with the responsibilities of the board of 
commissioners in the supervision of the company as referred to in Article 108 
paragraph (1) of the Company Law, namely in terms of supervising management 
policies, general management processes, good about the company and the 
company's business, and provide advice to directors. Each member of the board of 
commissioners is obliged in good faith, prudence, and is responsible for carrying 
out the supervisory duties and giving advice to the directors for the company's 
interests and in accordance with the purposes and objectives of the Company. Then 
each member of the board of commissioners is personally responsible for the loss 
of the company, the board of commissioners has a stake and authority in making 
decisions to disclose their social responsibilities and provide appropriate policies 
that do not harm the community and the company. 
 
e. Effect of the Board of Committee on Disclosure of CSR 
Based on the results of the research that has been done, the committee's board 
variable has no effect on CSR disclosure. This research is not in line with Krisna's 
(2016) research which states that the board committee has an effect on CSR 
disclosure. This indicates that the number of boards of committees carried out by 
the management of the company does not have a significant effect on the increase 
or decrease in disclosure of corporate CSR. The reason is because the committee 
functions as a supporting organ that helps the Board of Commissioners, is formed 
by and is responsible to the Board of Commissioners, with the aim of assisting the 
Board of Commissioners in carrying out the tasks of monitoring, evaluating, 
supervising and managing the Company and part of external management in 
charge of company remunisation report for company activities, the board 
committee does not have the authority to make company decisions to express 
corporate social responsibility. 
 
f. Effect of Public Share Ownership on CSR Disclosures 
Based on the results of the research that has been done, the variable public 
ownership does not affect CSR. This indicates that the size of public share 
ownership by the management of the company does not have a significant effect 
on the increase or decrease in CSR disclosure. The reason is that the investors will 
invest by knowing the profitability of the company, and not from corporate social 
responsibility. The results of this study also contradict the theory of Hasibuan 
(2001) which states that a high ratio of public ownership is predicted by the 
company to carry out more levels of social disclosure, this is associated with 
pressure from shareholders, so that the company pays more attention to its 
responsibilities to the community. 
However, despite institutional investors, the performance of disclosure of social 
responsibility has not changed because it could be that the purpose of ownership is 
only for short-term investments. 
 
5. Conclusion and Suggestion 
5.1. Conclusion 
Based on the results of research conducted to analyze the effect of profitability, 
leverage, firm size, board of commissioners, board committees, and share 
ownership on CSR in consumer goods companies listed on the Stock Exchange for 
the period of 2014-2016, conclusions can be obtained as follows: 
a. From the test results, the profitability variable influences CSR disclosure 
because with high profitability, it will provide more opportunities for 
management to disclose and disclose their CSR. Therefore, the higher the level 
of profitability of the company, the greater the disclosure of social information. 
This may be because the assumption of CSR activities is a long-term strategic 
step that will have a positive effect on the company. 
b. From the test results, the leverage variable has no effect on CSR disclosure. 
The company carries out social responsibility not based on the level of the size 
of the company's leverage. 
c. From the test results, the variable size of the company does not affect CSR 
disclosure. The company carries out CSR disclosures not based on the size of 
the company that is proxied from the company's total assets. 
d. From the test results, the board of commissioners variable influences CSR 
disclosure. The board of commissioners has an influence in making decisions 
on social responsibility disclosures, because the board of commissioners is a 
shareholder in the company that must manage the company in order to improve 
the quality of the company. 
e. From the test results, the board committee variable has no effect on CSR 
disclosure. The committee does not have the authority to make company 
decisions to disclose corporate social responsibility. 
f. From the test results, the variable public ownership does not affect CSR 
disclosure. investors will invest by knowing the profitability of the company, 
and not from corporate social responsibility. 
 
5.2. Limitation 
The limitations in this study are as follows: 
a. This research is only conducted in consumer goods companies, so the 
companies studied are limited. 
b. The samples used in this study were 31 companies with a total population 
obtained of 43 companies from 2014 to 2016. The population and samples used 
in the study were limited to consumer goods companies. 
c. This study only uses six independent variables so that the R Square results are 
less than optimal. 
 
5.3. Suggestion 
For the development of this research, previous researchers are advised to: 
a. Further research will be carried out outside the wider consumer sector 
companies in the company sector. 
b. Further research will add to the observation period of more than 3 years so that 
the results of the research to be obtained are better 
c. Further research will use different independent variable measurements in this 
study or add independent variables in research on consumer goods so that 
research can add value from R Square. 
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